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Background 

 Case study was part of final project in Spring 2012 Program Planning course 

 Material for case study was based on March 27th interview of Keith Watson 

 Focuses on how the group uses multimedia to reach members 



Mission Statement 

The mission of the Organization is to advance the profession of 
information security and data privacy through the creation of a 
self-sustaining community of professionals in the Greater 
Lafayette Area, the delivery of high quality educational 
opportunities, and the exchange of ideas, research, trends, and 
solutions at the least cost to the members. 



Overview of Multimedia Components 

 Wiki 

 Podcasts 

 Skype 

 Twitter 

 Listserv 

 RSS 

 PowerPoint 

 Google Docs 
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Analysis 

 Caffarella (2001) describes a case study as a “thick description of what a 
program looks like from the viewpoint of participants, staff, sponsors, 
and/or other stakeholders.  It characterizes how a program has been 
implemented and received” (p. 241).  

 Analysis was conducted using the April 12, 2012 meeting as a model 

 Explored ways multimedia components were used and how they could be 
improved upon 

 



April 12, 2012 Meeting 

 LuAnn Keyton presented on CRISC certification and ISACA organization 

 Meeting announcement sent out via listserv 

 Meeting was advertised on March 16th and April 2nd podcasts 

 2 tweets sent out on April 6, 2012 advertising the meeting 

 Meeting notes posted to Wiki and made available through RSS feed 

 

 

 



GLSP Multimedia Priority Chart  
Qualitative Methods 

Multimedia Components 

Criteria   

People Affected Timeliness Ease of Use Score Final Ranking 

Listserv Low High High Medium 2 (tie) 

Podcast Medium High Low Medium 2 (tie) 

RSS Feed Low High High Medium 2 (tie) 

Twitter High High High High 1 

Wiki Website High Low Medium Medium 2 (tie) 



GLSP Multimedia Priority Chart 
Quantitative Methods 

Multimedia Components 

Criteria 
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People Affected Timeliness Ease of Use 

Weight = 3 Weight = 2 Weight = 1 

Weights for Each Criteria 
Rank / Weighted 
Rank 

Rank / Weighted 
Rank 

Rank / Weighted 
Rank 

Listserv 1 / 3 3 / 6 3 / 3 12 4.00  3 

Podcast 2 / 6 3 / 6 1 / 1 13 4.33  2 (tie) 

RSS Feed 1 / 3 3 / 6 2 / 2 11 3.67  4 

Twitter 3 / 9 3 / 6 3 / 3 18 6.00  1 

Wiki Website 3 / 9 1 / 2 2 / 2 13 4.33  2 (tie) 

*Note: Final rankings are based on 1 as the top priority and 4 as the lowest 



Recommendations 

 Utilize Twitter more effectively 

 Send out tweets that include both Twitter accounts 

 Explore additional multimedia tools 

 Adobe Connect 

 Network with other Lafayette IT professional groups 

 Lafayettech, Inc. (http://lafayettech.org/about) 

 Greater Lafayette Information Technology Society (http://www.glits.biz/) 
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